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About Faber-Castell

From humble beginnings
to a global company

The first pencil makers established themselves in the town of Stein near Nuremberg in the 18th century. The carpenter
Kasper Faber was one of them. He opened
his own workshop in 1761, manufacturing
five pencils a day and laying the foundations for what would later become
Faber-Castell. His great grandson, Lothar
von Faber, modernised the production
process and built a company with international standing. Faber-Castell can now
be found in more than 120 countries and
has its own factories in ten countries and
distributors in 22 countries. Every year it
manufactures more than two billion lead
and coloured pencils. Lined up next to
one another, they would be long enough
to wrap around the equator ten times.
The company’s environmental responsibility, traditional commitment to top quality,
and myriad of innovative products are the
secret behind its leading position in the
international market.

The situation
Sustainable since 1761
A glance at its history will
reveal all there is to know
about economic, social, and
ecological sustainability at
Faber-Castell:

1761 	Kasper Faber manufactures
pencils in his carpenter’s
shop
1839 	Lothar von Faber is the
fourth generation to take
over the company, improving the quality of its
products and modernising
the factory
1844 	One of the first company
health insurance funds in
Germany is set up
1849 	The first international
branch opens in New York
under Eberhard Faber
1861 	Eberhard Faber opens
his own pencil factory in
New York
1865 	Employee houses are built

1956 	A water turbine generates
green electricity and
supplies 30 per cent of the
Stein factory’s electricity
1984 	A forest project is launched
in Brazil
1992 	Environmentally friendly
water-based varnish
technology is introduced
2000 	A global Social Charter
is ratified
2001 	The environmental projects
Arboris, Animalis and
ECOmmunity are launched
to protect forests and
biodiversity in Brazil
2007 	The ‘B.A.U.M. | Umwelt- und
Nachhaltigkeitspreis’ sustainability prize is awarded
for complete and preventive
environmental manageme

2008 	The company joins the
‘Biodiversity in Good
Company’ Initiative of the
German Federal Ministry
for the Environment, Nature
Conservation, Nuclear
Safety and Consumer
Protection
2012 	The UN recognises the
forest project in Colombia
as a Clean Development
Mechanism (CDM)
2014 	Faber-Castell becomes a
carbon-neutral company
certified by TÜV Rheinland,
offsetting emissions with
carbon sequestration in its
own forests
2021 	The first carbon-neutral products with ClimatePartner
are certified

You do not have to be a visionary to understand that
it is of the utmost importance for future generations to
assure the resources for their living.
Anton-Wolfgang Graf von Faber-Castell (1941 – 2016)

The challenge
Climate action on
a product level
Sustainable use of resources: Wood – a certified raw material
As the world’s largest single manufacturer of wood-cased pencils,
the group needs up to 150,000 metric tonnes of wood each year,
which makes safeguarding a sustainable supply of resources one
of the greatest challenges it faces. Faber-Castell is taking tangible
action to overcome this challenge:
•	The company launched a forest project in Brazil in 1984. Its
original goal was to secure raw materials, although it grew into
a reforestation project that actively preserves biodiversity
•	The company only uses FSC® and PECF-certified wood to
manufacture its lead and colouring pencils
•	It manages 10,000 hectares of its own pine forests in Brazil
and is certified by the Forest Stewardship Council (FSC®
forest management) – these forests provide the raw material
for Faber-Castell pencils and meet 86 per cent of its global
wood requirements
•	It plants around 300,000 seedlings in its own forests each year
•	Its own forests absorb around 900,000 tonnes of CO2

Preservation of biodiversity
One third of the company’s forests are left untouched to provide habitats
for numerous species of flora and fauna.
Environmentally friendly water-based varnish technology
In 1992, Faber-Castell became the first manufacturer to unveil environmentally friendly water-based varnish containing less than 8 per cent solvent.
Renewable energy
Faber-Castell covers 85 per cent of its own energy demand with renewables. Manufacturing waste is recycled, so wood pellets are used to
generate heat.
Carbon-neutral company
Faber-Castell has been calculating its corporate carbon footprint and
offsetting it with its own forests since 2014.

Faber-Castell is actively committed to
climate action and sustainability.
By calculating, reducing, and offsetting its corporate carbon footprint, the company has
been carbon neutral since 2014. Faber-Castell teamed up with ClimatePartner to analyse
the life cycles of selected products, aiming to focus on climate action at a product level.
The focus was primarily on products that are made of plastic rather than wood.

85%

OF ENERGY DEMAND MET
WITH RENEWABLE ENERGY

since 2014

CORPORATE CARBON FOOTPRINT
OFFSET WITH COMPANY-OWNED FORESTS

The solution
Calculating the
product carbon
footprint
‘Wood-cased pencils’ might be the heart of its business,
but it would be hard to imagine many Faber-Castell products
without plastic. To better understand these products and identify potential ways to reduce emissions, Faber-Castell and
ClimatePartner first calculated the product carbon footprints
of the range of markers manufactured in Germany and Austria.
The purpose of this is to further develop products that are
manufactured with lower emissions, are long-lasting, refillable
and recyclable.

1,694,570

KG OF CO2 EMISSIONS FOR CARBON-NEUTRAL
PRODUCTS (SEP 2021 – AUG 2022)

Measures
to reduce and avoid CO2
Raw materials
•	Switch from conventional plastic to recycled
plastic. The degree of progress is currently
heavily dependent on the availability of
recycled materials.
• Make products last longer with ink refills

Packaging
•	Switch product packaging from plastic to
paper and recycled plastic
Energy
•	Use green electricity in the factories that
manufacture the analysed products

Offset the remaining emissions
Faber-Castell selected the Plastic Bank project
to offset its residual emissions because plastic
products are manufactured in Indonesia and
Brazil; countries that are included in the Plastic
Bank project. This was an intentional decision
aimed at investing in the communities where
their products are sourced. Additionally, the
Plastic Bank project is an effective social and
environmental hybrid project.

The result
Carbon neutral
products and complete
transparency
The ClimatePartner label is a visible symbol of the company’s commitment to climate action and sustainability for customers on the product
level. It confirms that the products are carbon neutral and provides
transparency through ID tracking where customers can see exactly
what the system boundaries were, when the product’s emissions were
calculated, and the carbon offsets used to achieve carbon neutrality.
Besides its Mulitmark and laundry markers, Faber-Castell has made
the metallic highlighter, Textile Marker, Textliner 48 and 46 and Pastel
highlighter product groups carbon neutral. It aims to make even more
of its products carbon neutral in future.

Textliner 46 Pastel
The barrels, caps and cases of these markers, not to mention their promotional display,
have been made of 100% recycled plastic since January 2021. The wallets are made of
95% recycled materials. The ink in the markers is water-based.

Every certification project brought about organisational changes, resulting in new ideas being explored
and even the entire culture and awareness changing. Our sustainability journey has no final destination –
we are always evolving and improving.
Dr Mathias Makowski, Vice President Engineering & Technical Sustainability, Faber-Castell AG

ClimatePartner
All solutions at a glance
Used by Faber-Castell

Corporate Carbon Footprint (CCF)

Product Carbon Footprints (PCF)

Carbon emission reduction

Calculating your corporate carbon footprint (CCF)
provides you with an overview of your company‘s
greenhouse gas emissions, where carbon hotspots
lie within your business and what targets you can
set to reduce your climate impact.

The calculation of a Product Carbon Footprint (PCF)
for a product or service considers the emissions
from the raw materials to delivery and disposal
(cradle-to-customer plus end-of-life). In addition,
you can also include the use phase.

A reduction strategy based on science based targets
sets out the priorities for climate work. It provides
an agreed framework for deploying resources,
creating an impact and communicating results.

Used by Faber-Castell

Used by Faber-Castell

Carbon offsetting

Communication

No matter how much you reduce your existing emissions, there will always be some you cannot avoid.
Unavoidable emissions can be offset by supporting
a recognised carbon offset project. Your products,
services and company can then be classified as climate-neutral, given the overall effect on the climate
has been offset.

Climate action initiatives should be communicated.
We help you celebrate the steps you‘re taking towards measuring and reducing your carbon emissions to your clients and stakeholders. We support
the use of correct terminology, avoid greenwashing
and help you transparently express your climate
commitments.

Carbon offset project
Plastic Bank

By supporting the Plastic Bank project, Faber-Castell is helping to protect
the world’s oceans from rising levels of plastic pollution. Local residents
in Haiti, Brazil, Indonesia and the Philippines can collect plastic waste and
exchange it for cash, food or school fees.
The collected plastic is recycled and turned into ‘social plastic’ which can
be used as a raw material to manufacture new products. This results in the
project promoting sustainable local development. As protecting the oceans
cannot be converted directly into emission reductions, the project is combined
with certified carbon offset projects such as a wind farm in the Philippines.
10 kg of plastic waste is collected for every tonne of CO2 offset.
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